
Ooredoo announces un-audited consolidated results for the period ended 31 March 2026

 

 

Muscat, Oman, 23rd April 2026: Ooredoo Oman announces its un-audited consolidated results for the three months ended 31st March 2026 as follows:

 

Financial Highlights:

 

 

OMR m

Period ended 31 March

2026 2025 Change %

Total Revenue 61.90 61.97 -0.11%

Total Expenses 57.34 60.10 -4.59%

Net Profit 4.56 1.87 143.85%

 

 

Key messages

Revenue for Q1-26 totaled OMR 61.90 million compared with OMR 61.97 million reported for the correspond period in the prior year. Despite lower
wholesale revenue and lower mobile postpaid revenue, Ooredoo Oman revenue remained stable driven by growth in prepaid revenue & devices
revenue.

Total Net Expenses for Q1-26 decreased by 4.59% to OMR 57.34 million compared to OMR 60.10 million same period last year. The decrease is mainly
driven by lower OPEX reflecting continued cost optimization initiatives supporting the overall business profitability. 

Net profit for Q1-26 increased to OMR 4.56 million compared with OMR 1.87 million same period last year driven by margin improvement.

The mobile postpaid customer base increased by 8.0% to 951,570 customers as of Q1-26 compared to 881,086 customers same period last year. The
mobile prepaid customer base decreased to 1,780,768 customers at the end of Q1-26 compared to 1,974,959 customers same period last year. The
fixed service customer base decreased by 0.8% to 155,553 customers as of Q1-26 compared to 156,774 customers same period last year.
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Commenting on the results, CEO Saoud Al-Riyami said,

 

“Ooredoo Oman delivered a strong start to 2026, with net profit increasing by approximately 144% to OMR 4.56 million compared to 2025. This reflects
disciplined cost management and a clear focus on operational efficiency. While revenue remained broadly stable at OMR 61.9 million, our performance
this quarter signals a business that is actively reshaping itself to drive sustainable, long-term value.

The Company is sharpening the operating model, optimising cost base and strengthening the fundamentals of the business to improve profitability and
resilience. The progress we are seeing today is an early indicator of the company continued focus on efficiency and execution.

At the same time, we are investing in future growth segments, with a particular focus on youth. The launch of the Ooredoo E-Sports Cup 2026, Oman’s
first nationwide, multi-city tournament, reflects how we are engaging a digitally native generation, while showcasing the quality, speed and reliability of our
network. This is one of the strategic steps we are taking to position Ooredoo at the centre of evolving digital lifestyles in the Sultanate.

Our customer base and ARPU continues to evolve reflecting stronger customer value and we remain focused on enhancing our overall customer mix and
experience across all segments.

In 2026, our priority remains clear: to accelerate digital relevance and build a more agile, future-ready business. We are confident in this direction and in
our ability to translate it into sustained performance for our customers, partners and shareholders.”
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